
I N T R O D U C T I O N  & 
P O R T F O L I O



1 .  S T A S H

 WE CREATE
THE NEXT

Stash is a digital concept company 
with a beating heart for business de-
velopment and a passion for brand 
design and user experience. We strive 
to understand what makes people tick 
and businesses run. To surpass expec-
tations by pushing the limits on what a 
digital experience is and how business 
models can transform beyond the or-
dinary. Avant-garde, cutting edge and 
global. We look at impossibility as a 
challenge.

Instead of looking at concepts and 
solutions as single monolithic start-
ups, we perceive them more like game 
companies look at their games, creat-
ing a constant stream of potential in-
novations, services and solutions.

Our team has created everything from 
new social media sites, food waste 
solutions, brands and corporate strat-
egies to global music licensing soft-
wares and pier to pier marketing solu-
tions. We have successfully raised 
millions for our projects from inves-
tors, fundings and grants and our ide-
as have been awarded and used by 
hundreds of thousands of users from 
all around the globe.

We welcome you to contact us with 
your wildest ideas, needs or challenges. 

 Avant-garde,  
cutting edge  

and global.



2 .  W H Y  W E  E X I S T

ONLY THOSE WHO 
STAY CURIOUS THRIVE

Today’s world is faster and more 
connected than ever before. Here 
intelligence overcomes wisdom, in-
novation finds knowledge and old 
solutions become problems to be 
solved in a new way. 

We are curious about the world, 
about the people who live here and 
how they interact with each other 
and their environment. How their life 
is affected by services and solutions. 
How brands and products work and 

contribute socially and individually. 
To understand the possibilities solu-
tions have to offer and how servic-
es and society can be, and is trans-
formed by innovations. An intuitive 
and natural experience, where the 
digital blends with the actual, to cre-
ate new reality.

An idea is only the beginning. We 
create the next.

Intelligence  
overcomes  
wisdom — 

Innovation finds  
knowledge.



3 .  O U R  W AY

TEAM WITH THE 
BUILDING BLOCKS  
OF SUCCESS

Building on the foundation that pro-
jects are only as successful as the 
teams building them we have part-
nered with the best people, compa-
nies and teams to ensure vision be-
comes reality. Building services and 
products is based on innovation and 
foresight, but also on tedious rou-
tines and meticulous attention to 
detail. 

Our vast network of professionals 
from application development, to 

videography and art is our core. A 
holistic puzzle, where only the best 
solutions can prevail.

PA RT N E RS : 
 
Korpimedia Oy, Suomenlinnan stu-
dio, Balansia Films, Son Of A Punch, 
Matlock Visuals, Decotukos Oy, Icon 
Media, Lunchie, and many more. 

 Projects are only 
as successful  
as the teams  

building them.



4 .  S H O W C A S E S

FROM
THE  
FUTURE
Between members of Stash we have 
hundreds of projects under our belt. 
From revolutionary foodwaste solu-
tions and industry first free digital 
music distribution, our team mem-
bers have been an integral part in-
successfully designing, funding and 
launching award winning and glob-
al services such as ”Lunchie” and  
”Music Kickup”

https://lunchie.fi/en/

https://www.musickickup.com/



5 .  I N  T H E  W O R K S

CHANGE 
REQUIRES 
VISION
We look at ourselves more as a con-
cept driven gaming company. Our 
design and product cycle is fast but 
demanding. We are constantly look-
ing for the next great solution, from 
changing running social to how peo-
ple can meet and find love. 

No matter the product, we set our bar 
to the highest standards. Just doing 
is not enough. Change requires vi-
sion to say ”no” and courage to find 
the right product to say ”yes”.

R U N  F O R  I T ! H O O K I T



6 .  B R A N D S

BRANDING
IS OUR 
PASSION
A strive to create worlds means a 
passion for brands and communi-
cation. Our experience from huge 
global brands to local restaurants 
and everything in between, gives us 
an excellent vantage point to un-
derstand how brands are perceived, 
and what role do digital concepts 
and communication play in todays 
top design and branding.



P O R T F O L I O
S E L E C T E D  C R E A T I V E  W O R K S



U N I V E R S I T Y  O F  H E L S I N K I

VISUALIZING THE
NEW STRATEGY: 
TOGETHER
In collaboration with the University 
Of Helsinki we created a concept of 
the visual identity, a variety of print 
materials and a website solution for 
visualizing the their strategy till year 
2025. 
 
We conducted multiple workshops 
with the strategic team of University of 
Helsinki and a photo session with the 
models chosen from university’s staff, 
students and the famous climate change 
researcher Veli-Matti Kerminen, among 
other things. 





P I Z Z E R I A  V I A  T R I B U N A L I

BRANDING THE  
FIRST NAPOLETAN
PIZZERIA IN 
HELSINKI

The infamous Son Of A Punch -crew 
approached us with the task to brand 
their newest endevour - The first REAL 
napoletan pizzeria in the heart of Hel-
sinki.

Project included everything from logo 
design, creation of a custom typeface 
for the client to website layout design 
and its development. 
 
Project was extremely succesful, pizze-
ria was packed full for the first coup-
le of months and achieved it’s goal of 
receiving the first ever Vera Pizza Na-
poletana certificate in Finland.





M O P P I

RE-BRANDING 
THE CLEANING
START-UP
A brand new cleaning service Moppi.
com asked us to help them out with the 
service design of their businesses main 
marketing tool: The website. At the same 
time with the massive website update 
they wanted to also update their brand 
image.

We created the brand materials as well as 
the website layouts, infographics, icons 
and guidelines for their use. 





N O R D I Q U E  V O D K A

PRODUCT DESIGN
FOR THE FIRST 
ROSE VODKA

Nordique Vodka is our own brand that 
we created in collaboration with the 
award winning snowboard professional 
Niki Korpela and the infamous Son Of A 
Punch creative bartending agency.

We set the goal on creating a brand new, 
rose-based vodka recipe and it’s image 
to fill in the gap in todays vodka market. 
Nordique Vodka will be the first clear 
rose based vodka in the world.

Nordique Vodka combines the vision of 
pure Nordic scenery that holds within the 
delicate French rose flower: The union 
of these elements gives Nordique Vodka 
its distinguished characteristics, making 
it unique in the world of premium spirits.



G R O O V E H A C K

CREATING A 
SOCIAL MEDIA 
FOR DJ’S

Our first international client Andrea Ur-
sini wanted to create a new, myspace 
-like, social media for the DJ scene of
London. His idea was to publish curat-
ed list of DJ sets that include complete
tracklist of songs played, comprehensi-
ve DJ profiles and also venue profiles.

We created the brand and the web plat-
form of Groovehack from the ground up, 
designing it’s service as well as it’s ima-
ge. The code back-end and front-end 
was created entirely in-house with our 
own team. 

Groovehack got more than seven 
thousand likes on the Facebook on its 
first months and was widely used all over 
Europe.



C O N T A C T  U S  A T :
JOSE@STASHCREAT IVE .F I




